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Foreword



The Federation of Hotel & Restaurant Associations of India, known by the acronym FHRAI, is the Apex Body of 

the four Regional Associations representing the Hospitality Industry. FHRAI provides an interface between the 

Hospitality Industry, Political Leadership, Academics, International Associations and all other stakeholders. 

FHRAI is committed to promoting and protecting the interests of the Hospitality Industry.

With 3,982 members comprising approximately 2,662 hotels, 1,225 restaurants, 95 associate members and the 4 

regional associations, FHRAI is truly the voice of the Hospitality Industry that brings several million rupees to 

the nation’s exchequer and employs more than 17 million direct workers.

FHRAI, the 3rd largest Hotel & Restaurant Association in the world, is managed by an Executive Committee 

comprising members from the four regional associations and headed by an elected President having a one-year 

tenure. The day-to-day operations of FHRAI are under the supervision of the Secretary General.

Website: The FHRAI website www.fhrai.com is a comprehensive portal which gives our members access to 

latest industry news, event updates, electronic copies of the current and back issues of the FHRAI Magazine and 

other indispensable resources.

Discount Cards: Our hotel and restaurant members receive two membership discount cards entitling them to 

30% discount on rooms and F&B in all member establishments.

Magazine: Our monthly FHRAI Magazine is a highly acclaimed premium publication for the hospitality industry. 

It provides vital updates on legal matters and government policies, besides featuring insightful articles on 

contemporary trends in the Indian and global hospitality sector.

Representation and Lobbying: As the authentic voice of the hospitality industry in India, FHRAI actively engages 

with the Central and State governments on a multitude of issues and robustly represents the views and 

collective concerns of our members. We continuously monitor various legal and regulatory developments and 

obtain timely and effective redressal for our members. 

Research and Publications: Apart from the FHRAI Magazine, we have a rapidly expanding portfolio of thought-

leadership publications including industry surveys, research reports, monographs and compendiums.

Seminars: In partnership with other eminent organisations and agencies, FHRAI regularly conducts seminars, 

conferences and workshops across the country, on a wide range of technical and topical issues of interest to our 

members.

Annual Convention: The annual convention of FHRAI is among the most eagerly anticipated and widely 

attended events on the Indian hospitality industry's calendar. Our convention serves as a unique platform for 

our delegates to interact and deliberate with key stakeholders, including dignitaries from the highest echelons 

of the government, eminent global experts, business icons and media.

About Membership Benefits

About FHRAI



About Hotelivate

Our Advisory Services

 Asset Management

  Unlocking the true potential of a hotel asset

 Professional Skills Development

 An end-to-end Learning & Development  

 solution provider specializing in the service 

 industry

 Strategic Advisory

  Trusted hospitality advisors for achieving 

 optimal economic returns for your hospitality

 ventures 

 Executive Search

 A holistic approach to talent acquisition 

 

 Investment Advisory

 Innovative solutions for deal identification 

 and structuring
 Revenue Management

  Strategic and operational Revenue 

 Management support 

Our Strategic Alliances

Project Execution Planning and Advisory

Strategic guidance and leadership 

throughout the initial development stages of 

a hotel project



Our Conferences

Manav Thadani 

Chairman & Founder

Tulika Das

Assistant Manager

Shreya Sen

Analyst

The Indian Hotel Industry Survey 2016-2017 brings together the industry's key statistics and serves as an easy 

reference volume. We are grateful to all those who have contributed towards the same and look forward to 

increased participation in the years to come.



Page 1

Synopsis and Key Highlights



Page 2



Exhibit 1: Occupancy and Average Rate (2012-13 to 2016-17)

• Contribution to Total Revenue: In 2016-17, Rooms Revenue contributed a notable 53.6% to the Total 

Revenue, an increase over its percentage share in 2015-16, and an improvement from the declining trend 

exhibited in the years 2012-13 to 2014-15. On the other hand, contribution from Food & Beverage and 

Banquets declined to 39.5% from 41.5% recorded in 2015-16. The contribution of the Other operating 

departments has remained range-bound, with a marginal increase recorded in 2016-17 over the previous 

fiscal. 

Exhibit 2: Sources of Revenue (2012-13 to 2016-17)
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Exhibit 3: Departmental Expenses (2012-13 to 2016-17)

•  Decrease in Departmental Expenses: Since 2013-14, a decreasing trend of Departmental Expenses as a 

percentage of Total Revenue at an All-India level has been observed. This continued for 2016-17 as well, 

with the departmental expenses being recorded at 35.1%. This was mainly driven by the percentage 

decrease in Food & Beverage and Other Expenses. However, Rooms Expenses increased to an All-India 

average of 32.0%, a sharp increase from the previous year. 

Page 4



1,864 

2,010 
2,108 

2,257 

1,925 

559 588 609 
682 

582 

30.0%

29.3%
28.9%

30.2% 30.2%

25.0%

27.0%

29.0%

31.0%

33.0%

35.0%

 -

 500

 1,000

 1,500

 2,000

 2,500

2012-13 2013-14 2014-15 2015-16 2016-17

N
e
t 

In
co

m
e
 (

%
)

R
ev

e
n

u
e
 &

 N
e
t 

In
co

m
e
 p

e
r 

A
va

il
ab

le
 R

o
o

m
 

(₹
0

0
0

)

Net Income %

Exhibit 4: Revenue and Net Income (2012-13 to 2016-17)

Table 1 illustrates the nationwide key operating statistics of the respondents of the Survey.
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City Trends

Table 2 illustrates average occupancy and rate for 30 cities/regions across the country over the last five years as 

assimilated from FHRAI Survey results. It should be noted that since the respondent sets are not the same every 

year, comparison of performance between years across hotel markets is not entirely accurate.

Table 2: Average Occupancy and Average Room Rate: 30 Cities/Regions in India

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

        

    

        

ID: Insufficient Data

*Delhi - NCR data including Faridabad, Ghaziabad, and NOIDA. 
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City 2012-13 2013-14 2014-15 2015-16 2016-17 2012-13 2013-14 2014-15 2015-16 2016-17

All India 60.4% 60.4% 61.3% 62.1% 61.8% 4,507     4,729     4,788     5,128     4,507     

Agra 60.3% 57.7% 61.9% 60.8% 60.3% 4,381     3,988     4,632     4,201     4,406     
Ahmedabad 63.0% 60.4% 63.1% 54.4% 51.8% 3,902

     
3,106

     
4,018

     
4,076

     
4,658

     
Aurangabad 49.0% 56.7% 49.1% 51.8% 3,203

     
3,451

     
4,076

     
4,150

     
Bengaluru 56.6% 59.7% 61.2% 69.1% 58.0% 5,533

     
6,300

     
5,712

     
5,707

     
5,917

     
Bhopal 72.4% 67.7% 77.4% 77.6% 66.8% 4,300

     
3,366

     
2,940

     
3,051

     
2,714

     
Chandigarh 65.4% 54.9% 70.0% 3,639

     
4,396

     
2,859

Chennai 69.8% 68.2% 62.0% 61.8% 67.9% 4,345
     

4,043
     

4,096
     

4,852
     

3,908
     

Coimbatore 61.3% 59.3% 57.9% 44.7% 3,655
     

2,987
     

3,921
     

3,213
     57.1% 57.7% 64.3% 64.5% 67.7% 7,455

     
8,282

     
7,558

     
7,804

     
6,099

     Goa 67.7% 69.9% 67.6% 69.3% 66.7% 5,749
     

5,643
     

6,737
     

7,701
     

7,388
     Gurugram 61.0% 58.2% 64.8% 66.7% 69.7% 7,776

     

7,691

     

8,258

     

7,010

     

5,134

     Hyderabad 55.7% 56.9% 61.5% 59.7% 63.4% 3,856

     

3,367

     

2,924

     

4,392

     

3,469

     Indore 61.4% 55.8% 54.8% 60.3% 63.8% 2,631

     

2,032

     

2,191

     

2,582

     

2,480

     Jaipur 58.6% 57.3% 55.5% 62.3% 67.9% 3,490

     

3,878

     

4,068

     

4,920

     

3,471

     Jodhpur 46.3% 45.0% 45.5% 54.3% 50.0% 8,431

     

11,350

  

11,300

  

9,562

     

7,329

     Kochi 71.5% 68.4% 68.6% 71.8% 77.6% 2,882

     

2,186

     

2,498

     

3,302

     

1,573

     Kolkata 67.1% 70.1% 67.7% 68.9% 62.5% 5,461

     

5,230

     

4,867

     

5,151

     

4,050

     Lucknow 65.0% 68.8% 64.7% 66.5% 67.8% 3,047

     

3,426

     

5,401

     

4,847

     

4,442

     Mount Abu 65.5% 59.5% 3,919

     

4,592

     Mumbai 71.5% 72.9% 74.5% 71.2% 73.4% 5,971

     

5,397

     

5,954

     

6,385

     

5,669

     
Mussoorie 46.6% 50.1% 5,670

     

5,467

     
Mysore 65.7% 65.6% 63.1% 30.7% 3,738

     

4,230

     

4,354

     

1,149

     
Nagpur 54.1% 60.9% 77.6% 3,018

     

1,654

     

4,530

     
Pune 57.8% 58.3% 60.4% 65.7% 74.9% 2,724

     

2,963

     

3,018

     

3,664

     

3,372

     
Raipur 58.3% 1,828

     
Shimla 56.5% 53.1% 57.0% 58.6% 69.5% 2,636

     

2,139

     

3,909

     

2,893

     

6,170

     
Thiruvananthapuram 57.1% 53.6% 59.3% 61.7% 61.9% 1,474

     

2,590

     

2,691

     

3,371

     

2,773

     
Udaipur 59.5% 50.9% 46.9% 51.9% 38.9% 4,449

     

9,698

     

10,470

  

11,762

  

8,005

     
Vadodara 68.0% 60.6% 60.2% 65.6% 63.2% 3,698

     

3,454

     

2,537

     

3,964

     

4,087

     

Visakhapatnam 63.3% 59.0% 70.0% 65.6% 3,367

     

4,371

     

4,208

     

3,341

     

Occupancy Average Room Rate ( ` ) 
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1.  Indian Hotel Industry – Overview
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(Formule  1,  Holiday  Inn  OMR,  and  the  Days  Hotel).  However,  the  micro  market  is  likely  to  experience
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Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Total Average Rooms 103.5 95.0 103.9 56.9 81.6 104.8 74.1

Table 2-1: Indian Hotel Industry – Seven Major Cities: Facilities Analysis and Staffing 
Typical Room Profile of an Average Hotel 

* The number of non-air-conditioned rooms in lower star category hotels appears to be higher, partly because many are located in hill stations where 
  air-conditioning is not provided in hotels.

Seven Major Cities: 2016-2017 All India Averages 

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Managers 

        Male 41.6 12.8 21.4 8.7 9.6 10.3 6.5

        Female 9.7 1.5 4.8 2.5 2.0 2.9 1.0

Supervisors

        Male 57.8 16.3 28.0 11.2 14.9 14.3 10.2

        Female 11.8 1.9 5.4 1.6 1.9 2.3 1.8

Staff

        Male 208.6 81.3 122.1 61.5 63.8 46.3 42.9

        Female 37.6 13.1 15.1 12.6 5.2 3.8 5.5

Total 367.1 126.9 196.8 98.1 97.4 79.9 67.8

Avg. Employee/ Room 2.0 1.7 1.7 1.6 1.3 0.9 1.0

Average Number of Employees Per Hotel (Permanent/ Contract/ Full Time/ Part Time) 

Seven Major Cities: 2016-2017 All India Averages 

Average Percentage of Trained Employees Per Hotel 

Seven Major Cities: 2016-2017 All India Averages 

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Managers 97.9 93.1 92.8 77.9 92.2 93.6 81.1

Supervisors 86.8 96.0 87.4 72.8 91.7 89.2 74.6

Staff 75.5 80.2 69.1 55.3 69.6 75.7 74.9

Total Avg. Trained Employees* 86.8 89.8 83.1 68.6 84.5 86.1 76.9

Total Avg. Un-Trained 13.3 10.3 16.9 31.4 15.5 13.9 23.1

* Trained employees includes those with a minimum one-year certificate course from a hotel management or equivalent institution; however, some hotels 
  may have included those with short term (in-house) training.

Page 26

Air-Conditioned

        Rooms 90.0 89.6 91.6 49.7 76.4 98.0 69.2

        Suites 11.8 5.5 11.1 4.1 5.1 6.6 2.2

Non-Air-Conditioned

        Rooms 1.5 0.0 1.2 3.1 0.1 0.2 2.6

        Suites 0.2 0.0 0.0 0.0 0.0 0.0 0.0

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Restaurants 1.9 1.8 2.3 1.6 1.6 1.6 1.9

Bars 0.9 0.9 1.5 1.1 0.7 0.6 0.9

Others 0.4 0.4 0.3 0.5 0.3 0.2 0.1

Total 3.3 3.1 4.0 3.3 2.6 2.4 2.9

Average Number of Food & Beverage Outlets Per Hotel 

Seven Major Cities: 2016-2017 All India Averages 
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Market Segmentation 

Seven Major Cities: 2016-17 All India Averages 

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Airline Crew 2.7 % 2.3 % 1.0 % 1.0 % 0.8 % 1.2 % 0.1 %

Business Traveller - Domestic 42.2 28.2 14.3 30.8 39.6 26.2 46.7

Business Traveller - Foreign 20.0 14.4 6.0 16.6 15.7 12.9 6.0

Complimentary Rooms 0.6 2.5 1.7 3.2 1.0 0.7 0.7

6.0 13.2 33.2 18.4 17.4 11.7 26.2

8.2 4.5 17.5 6.9 6.3 10.2 2.5

Meeting Participants ( < 100 Attendees) 2.9 3.6 7.6 1.3 1.7 3.8 4.0

Meeting Participants ( > 100 Attendees) 5.3 16.4 3.3 12.1 5.8 6.7 4.7

Tour Groups - Domestic 1.5 6.6 10.0 6.1 3.9 9.1 6.0

Tour Groups - Foreign 1.4 5.6 2.7 1.7 2.5 10.5 1.1

Others 9.3 2.6 2.8 1.9 5.3 7.0 2.0

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Guest Analysis 

Seven Major Cities: 2016-17 All India Averages 

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

Domestic Guests 59.9 % 75.8 % 70.7 % 72.7 % 69.4 % 62.7 % 91.3 %

Foreign Guests 40.1 24.3 29.3 27.3 30.6 37.3 8.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Business Guests 81.0 71.3 32.4 71.5 69.0 60.9 71.2

Leisure Guests 19.0 28.7 67.6 28.5 31.0 39.1 28.8

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Avg. Stay of Foreign Guests (Days) 3.9 9.2 6.4 3.4 3.4 4.7 3.6

Avg. Stay of Domestic Guests (Days) 2.9 12.0 2.8 4.2 3.8 2.8 6.0

Avg. Stay of Business Guests (Days) 8.8 27.4 2.3 2.9 5.1 4.1 3.4

Avg. Stay of Leisure Guests (Days) 2.9 8.9 3.4 3.2 3.1 2.9 3.3

Percentage of Repeat Guests 42.8 42.6 36.4 40.0 47.1 51.2 48.1

Country of Origin of Guests 

Seven Major Cities: 2016-17 All India Averages 

Bengaluru Chennai Goa Kolkata Mumbai New Delhi Pune 

4.9 % 18.0 % 1.9 % 1.5 % 5.0 % 3.8 % 6.0 %

Australia 2.6 2.9 4.4 3.1 3.4 4.7 3.3

Canada 2.6 1.6 2.4 2.2 3.4 4.2 3.0

Caribbean 0.2 0.0 5.3 0.8 0.7 1.6 0.5

China 7.0 2.9 1.3 4.2 5.4 5.7 6.0

France 4.2 4.6 1.6 3.1 3.1 7.6 3.5

Germany 8.1 5.6 2.3 4.7 3.7 4.4 7.0

Japan 6.0 2.2 0.7 2.1 3.6 4.5 10.1

Middle East 4.1 3.7 3.2 2.7 10.2 6.2 3.9

Other European 6.0 7.4 9.4 10.8 7.6 5.8 4.4

Russia 3.2 0.1 17.0 1.5 2.1 3.6 2.4

4.3 5.8 2.1 35.4 6.9 10.0 4.6

South Africa 2.0 3.3 2.8 1.0 7.1 2.3 1.0

5.5 5.5 20.1 6.9 14.2 9.3 12.3

10.1 10.9 4.7 6.3 9.9 8.1 26.2

Other 29.5 25.7 21.0 13.9 13.7 18.3 5.9

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Table 2-5: Indian Hotel Industry – Seven Major Cities: Market Data 
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